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Welcome
Thank you for your interest in joining our brilliant Barts Charity Marketing & Communications team.
You’ll be joining us at an exciting time as we work towards rolling out our new five-year organisational strategy (2022-2027) and
celebrate 900 years of St Bartholomew’s Hospital with our most ambitious fundraising campaign to date.
The past two and a half years have been unlike any other. Never before has the NHS been under such intense pressure which has
brought unimaginable challenges for the whole country and not least for Barts Health NHS Trust. Despite being one of the wors t hit
trusts in London, Barts Health has proved itself as a leader in clinical care, commanding London’s response to the pandemic a nd
significantly boosting the capital’s capacity to deal with the crisis by rapidly restructuring and adding critical care volum e across all
hospital sites.
Throughout this unprecedented crisis, we were immensely proud to provide vital funds to Barts Health to support NHS staff hea lth
and wellbeing at a time when they needed it most. This and our important work in funding transformational health and research
projects in East London and beyond, as well as our commitment to addressing health inequalities in our patient population, ar e
important stories we want your help in telling.
We’re looking for people who can write well, build trusting relationships and work at pace
across different priorities. You’ll be motivated and able to deliver at high quality to
deadlines. You don’t need to be an expert in health and/or research, but a commitment to
delivering exceptional communications and engagement is essential.
Hannah Daws
Director of Marketing
& Communications

You’ll be welcomed by a supportive, professional and friendly team. Have a look at the
role description in this pack and if you think you are a great fit and have a passion for
great storytelling we would love to hear from you.

About Barts Charity
We’re a charity dedicated to supporting improvements to healthcare and
transformative research which benefits 2.5 million people in East London. We
do this by funding high quality, ground-breaking research, innovative patient
care projects and NHS staff wellbeing initiatives that would not otherwise be
funded by the NHS or other grant funders.
We mainly award our funding to Barts Health NHS Trust (which runs St
Bartholomew’s, The Royal London, Mile End, Whipps Cross and Newham
University Hospitals) and to the Barts and The London Medical School (part of
Queen Mary University London) where there are six medical research institutes.
We also support researchers at City, University of London School of Health
Sciences.
We make new awards totalling £30m each year. Among NHS Charities
we are the second largest funder and by research spend are in the top
five funders of medical research among members of the Association of
Medical Research Charities.
We are approximately 35 staff, based in Smithfield (Farringdon).
Our teams comprise Funding & Impact, Finance, Fundraising,
Marketing & Communications and Operations.

Job description
Job title

Contract
Department
Reports to
Key
relationships
Job purpose

Marketing and
Communications Manager
(maternity cover)
12-month contract, full-time
end of September start
Marketing & Communications

Director of M&C
M&C dept
Fundraising dept
Funding & Impact dept
This post is to cover maternity
leave and will be responsible
for brand and production, as
well as more general
marketing and
communications activity.

About you
You’ll be a highly motivated communications and marketing professional with strong experience in a similar
position, preferably in a not-for-profit environment. Ideally, you’ll have experience of working on a rebrand
project, as implementing our new brand will be a key part of this role.
It’s important that you are passionate about the value of brand and the power of marketing to persuade and
influence.
We’re looking for someone who’s ambitious, creative and results-driven. You’ll have excellent communication and
interpersonal skills alongside the ability to influence others.
You’ll bring excellent organisational and project management skills.

A positive, can-do attitude is essential, as well as living our values of being Open, Ambitious, Accountable and One
Team.

About the role
This is an exciting time to be joining Barts Charity as we develop
our 2022-2027 Strategy which will continue our significant
funding programme. We have recently embarked on our most
ambitious £30m fundraising campaign to date to mark the 900th
anniversary of the founding of St Bartholomew’s Hospital (Barts
900) which will centre around two high profile and
transformational healthcare projects.
Reporting to the Director of Marketing & Communications, this
role is pivotal in the future development of the Charity as a
regionally recognised brand in the area that it serves. The role is
responsible for delivering the communications strategy on all
things non-digital.
The role is responsible for overseeing the Barts Charity brand,
which is currently undergoing a significant refresh project. The
successful candidate will ensure the refreshed brand is effectively
rolled out from October 2022 and develop the brand as
necessary in future. The role will act as brand guardian, ensuring
that all communications from colleagues across the Charity, and
from our partner organisations, from email signatures to inhospital posters, are on-brand.

More about the role
The role is also responsible for all production to maximise
engagement with key audiences. Working closely with
colleagues across the Charity, you will work with creative
agencies and in-house tools to lead on the creation of
compelling printed, digital, video and photographic materials.

As a key member of the Marketing & Communications team,
you will play an active role in planning and implementing
campaigns and ‘business as usual’ activity.
The role line manages the Communications Officer to ensure
effective storytelling of Barts Charity's work and impact.
This role is vital in helping to craft the public perception of the
Charity and has a key part to play in realising ambitions of our
new 2022/27 corporate strategy.

Key areas of responsibility
Through a proactive approach to marketing, raise the profile of Barts Charity, building our brand awareness and engagement
level to harness increased donations.

Production
Responsible for all collateral production, managing briefs from start to finish to demonstrate the Charity’s impact, increase
brand awareness and maximise fundraising potential, working closely with all teams across the Charity:
•
•
•

•

Work with external creative agencies, designers and printers to lead on the creation of printed collateral including: leaflets,
booklets, brochures, postcards, DM letters, banners.
Lead on offline advertising in print media and Out of Home (OOH).
Lead on the Charity’s video output – both animation and live action. Ensuring that video is engaging and tailored to its key
audience, designed for the platform, and made accessible through subtitles. Some filming and editing to be produced in house or working with specialist agencies to manage video shoots.
Responsible for the Charity’s photography, ensuring that it is engaging, on-brand and accessible to colleagues. Working
with photographers, organising and attending photoshoots, ensuring that consent and permissions are in place.

Brand

Responsible for overseeing Barts Charity’s brand, ensuring consistency, maximising brand awareness and engaging key
audiences:
•
•
•

Develop the brand, both verbally and visually, to ensure it is in line with the Charity’s strategy and compelling to key
audiences.
Implement the refreshed brand from October 2022 across all channels.
Continually maintain the brand, being the go-to brand guardian, and ensuring it is fit for purpose and that every
communication from the Charity is on-brand.

Key areas of responsibility – cont’d
Management
Manage the Communications Officer to ensure effective storytelling of the Charity’s impact and engagement with key
partners. The Communications Officer is responsible for:
• Content generation, working closely with the Funding & Impact and Fundraising teams
• PR and media relations.
• Partner relationships with Barts Health NHS Trust, Queen Mary University communications teams and local
football clubs.
• Celebrity and influencer engagement.
• Awards applications.

Cross-charity campaigns
Support the Fundraising team on both the major donor and public-facing elements for cross-charity campaigns:
•
Collaborate on the strategic planning and lead on the production of all campaign materials.
•
Play an active role in cross-team working group sessions.
General

•
•
•

As a senior member of the Marketing & Communications (M&C) team, contribute broadly and impactfully to team
development and delivery across all team activity.
Play a vital role in the Charity’s ‘business as usual’ marketing and campaign marketing activity.
Work closely with the M&C Director, supporting as necessary.

The above list of responsibilities is not exhaustive. From time to time, the postholder may be required to carry out other
such duties that are broadly consistent with the role, as reasonably requested by the Director of M&C.

Person specification

We are looking for someone with:
Requirement

Essential

Y

A qualification in communications, marketing or a related discipline

Excellent communications and influencing skills
Able to engage confidently with multiple stakeholders
Strong copywriting, editing and proofreading skills
Organisation and time management

Video filming and editing skills

Desirable

Y
Y
Y
Y
Y

Person specification – cont’d
Requirement

Essential

Y

Photography skills

Y

Experience of working with the Adobe suite (particularly Photoshop, InDesign, Premier Pro
and After Effects).
A high level of technical proficiency in MS Office (particularly Excel, Word and PowerPoint)

Y

Substantial marketing experience, developing and implementing successful marketing and
communications strategies across multiple channels

Y
Y

Experience of line management
Previous experience in collateral production; printed, video and photographic

Previous experience in brand development and maintenance

Desirable

Y
Y

Person specification – cont’d
Requirement

Essential

Project management experience and understanding, running projects across teams, working to
budgets and deadlines

Y

Dedication to high quality standards and meticulous attention to detail

Y

Experience in setting and reporting on metrics to measure marketing effectiveness

Y

An enthusiastic and flexible approach: able to work closely and adaptively with the immediate
team and collaboratively across the entire organisation

Y

An understanding of donor motivations and how to influence a variety of donor and stakeholder
audiences

Y

Self-sufficient but able to take direction and ensure alignment with strategy
Highly flexible approach with the ability to juggle a wide variety of activities whilst always willing to
support others in a crisis and with an adaptable ‘can do’ attitude

Y
Y

Desirable

Person specification – cont’d
Requirement
Experience of prioritising and organising work effectively, able to operate as an integral part
of a small team

Essential
Y

Experience of implementing and maintaining brands
Interest in healthcare and health innovation

Desirable

Y
Y

Terms of employment
Salary

£38,000 – 42,000 depending on experience

Contract Permanent, 5 days a week, open to flexible
working
Location Ground Floor, 12 Cock Lane, London EC1A
9BU – hybrid working, 3 days at home, 2 in
the office, which are currently Tuesdays
and Wednesdays. We are a fully accessible
office.
Holiday 27 days plus bank holidays
entitlement
Pension 8% employer’s contribution, deferred
membership for 3 months

Other benefits Subject to completion of 6-month
probation:
•
•
•
•

Interest free travel season ticket loan
Private healthcare insurance (taxable
benefit in kind)
Employee Assistance Programme
Social events within office hours

Professional development
At Barts Charity we like to nurture our talent so upskilling our people with continuous training is important to
us. We work hard to make sure Barts Charity is a safe, rewarding and inspiring place to work. We run an allstaff programme of roughly quarterly training covering both hard and soft skills – recent examples have
covered Unconscious Bias, Being Assertive in the Workplace, Project Management and Presentation Skills.
We also support each staff member with bespoke learning and development opportunities and encourage
staff to identify and raise these with their managers.

Mental wellbeing commitment
We are committed to supporting the mental health of our staff; we seek to provide a supportive culture where
conversations about mental health challenges are normalised and staff can get access to external support
services at any time using our Employer Assistance Programme.

How to apply
Please send a CV and a supporting statement to
hannah.Whittington@harrishill.co.uk, explaining how you meet
the person specification.

Deadline for applications:
28th June 2022
Competency-based panel interview (virtual):
7th July 2022
We are a friendly, diverse and inclusive team and are committed to
having employees that represent all communities. We welcome
applications from people from all identities and backgrounds and we
particularly want to encourage people from under-represented
groups to step forward and apply to work with us.

bartscharity.org.uk
Registered charity no. 212563

