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Welcome
Barts Charity’s vision is to provide life-changing improvements to health for the people of East London. Thanks to the passion and dedication of our Barts Charity team
we’re able to make awards of £30m each year to help deliver this, and I’m extremely proud to be part of this team and of everything we’ve achieved so far.
The past two years have been unlike any others. The pandemic has brought unimaginable challenges for the whole country and brought into sharp focus the valuable
work carried out by the NHS and its staff. Despite being one of the worst hit trusts in London, our partner Barts Health NHS Trust has proved itself as a leader in
clinical care, commanding London’s response to the pandemic and significantly boosting the capital’s capacity to deal with the crisis by rapidly restructuring and
adding critical care volume across all hospital sites.
Throughout, Barts Charity has provided vital funds to Barts Health to support NHS staff health and wellbeing, including psychological support and refurbishing on-call
accommodation and breakout areas. Now we are looking towards the future and projects which have the potential to be transformative in healthcare, and that will
address inequalities prevalent in our communities and highlighted by the pandemic.
At Barts Charity we have not yet fulfilled our full potential in public fundraising, particularly in the area of individual giving, so we want to transform our approach and
significantly grow revenue from this area to enable us to achieve our ambitions for our mission. Mass fundraising income can deliver sustainable and predictable
income from an audience who have an affinity with the hospitals and the work that we support so we would like to build on our community of warm supporters who
could become lifetime advocates of Barts Charity. As the Charity for Barts Health, the UK’s second largest NHS Trust, we support the five hospitals in east London
with over 16,000 staff and in excess of 1.5m outpatients p.a, - so there is a huge opportunity for us to reach a greater audience and extend our impact.
We are seeking to recruit a Head of Public Fundraising to help us to deliver our new Public Fundraising strategy. This role
will be integral to the implementation of the strategy across various different fundraising streams including Direct Mail,
Legacies, In Memory, In Aid of, Challenge Events and Regular Giving. Working closely with the Director of Fundraising and
other teams across the charity, you will develop and strengthen income streams, supporter journey programmes and
campaigns that will all lead to the delivery of increased sustainable, unrestricted fundraising income.

This role presents an exciting opportunity to play a pivotal role in delivering the next stage of the Charity’s fundraising
strategy and to achieving our ambitions. We look forward to hearing from you.
Ilia Ralphs, Director of Fundraising

About Barts Charity
We’re a charity dedicated to supporting improvements to healthcare and
transformative research which benefits 2.5 million people in East London
and beyond. We do this by funding high quality, ground-breaking
research, innovative patient care projects and NHS staff wellbeing
initiatives that would not otherwise be funded by the NHS or other grant
funders.
We mainly award our funding to Barts Health NHS Trust (which runs St
Bartholomew’s, The Royal London, Mile End, Whipps Cross and
Newham University Hospitals) and to the Barts and The London Medical
School (part of Queen Mary University London) where there are six
medical research institutes. We also support researchers at City,
University of London School of Health Sciences.
We make new awards totalling £30m each year. Among NHS Charities
we are the second largest funder and by research spend are in the top
five funders of medical research among members of the Association of
Medical Research Charities. We are approximately 35 staff, based in
Smithfield (Farringdon). Our teams comprise Funding & Impact, Finance,
Fundraising, Marketing & Communications and Operations.

This year, the charity has embarked on a new fundraising campaign to
celebrate the 900th anniversary of St. Bartholomew’s Hospital and
through Major Gift and Public fundraising, raise £30m to build a new
Breast Cancer Centre at St Bartholomew’s Hospital, and a Clinical
Research Facility at the Royal London Hospital.

About the Fundraising team
The Fundraising team incorporates both major gift and public fundraising
and is responsible for securing donations which will support our partners
and for building long lasting, mutually satisfying relationships with donors.
We do this by sharing stories of impact of how donations are spent:
whether in ground-breaking research, healthcare improvements or
supporting the staff across our five partner hospitals.
In the last few years the public fundraising team has been working at
reduced capacity with limited access to the hospitals and with a reduced
portfolio of events but has nevertheless built strong relationships across
our hospitals and in our local community, managing donations from
patients and their friends and families, challenge event participants and
fundraising by hospital teams.
We are looking to grow our public fundraising team significantly, recruiting
to new roles in support of our strategy, including embedded direct
marketing expertise within the team so that we can reach a larger
audience, enhance our offering to donors and fulfil our ambitions for this
area. At present there are two public fundraisers and a supporter care
manager who will report to the Head of Public Fundraising. The new Head
will also play a key role in recruiting some of the team.
We have spent the last nine months working with an external consultancy
to develop a robust strategy to grow and sustain public fundraising for
Barts Charity while at the same time creating a team who will take an
evidence-based approach that will strengthen the charity permanently. We
now have a 3 year roadmap for this work and we are keen to get going!

Job description
Job title
Contract
Department
Reports to

Head of Public Fundraising
Permanent
Fundraising
Director of Fundraising

Key
relationships

Fundraising Team, Marketing &
Communications Team, Finance
team, Funding & Impact Team.
Barts Health NHS Trust senior
leadership

Job purpose

Execute new Public FR strategy
and implement roadmap. Recruit
new team members, strengthen
income streams, develop new
products and collateral and
embed new way of working with
an emphasis on increasing the
number of donors on our
database and our visibility within
the communities we serve.

About you
This is a great opportunity to join an ambitious and supportive team committed to extending the impact of philanthropic funding in East
London and beyond. It is important that you are passionate about improving healthcare and the work of the hospitals, clinicians and
researchers whom the Charity supports.
You are an ambitious self-starter with a strong background in developing and implementing new strategies and managing a team of
community fundraisers. You will have experience of developing clear fundraising propositions to fuel individual giving and be driven by
data and donor insights.

You will have experience of utilising digital channels to acquire and engage supporters and a proven track record of developing
acquisition and stewardship plans for all community audiences. You will bring your own insights to the strategy implementation, striving to
fulfil the plans in the very best way possible.
You will adopt our values, including our strong commitment
to Equity, Diversity and Inclusion (EDI) and ensure they are
embedded into implementation and you will be ambitious
for Barts Charity and for the communities we serve.
Building relationships with key stakeholders will be key to
this role so excellent communication skills are imperative.
You actively seek opportunities to collaborate with other
teams to achieve the best outcomes, while also being able
to work independently.

About the role
Our supporters are loyal and passionate, and their generosity helps us to
have a greater impact on the health of the communities we serve. With
greater visibility, stronger propositions, more insightful products and enhanced
stewardship we can increase our supporter base and therefore our impact.
The purpose of this new role is to provide management and leadership across
all areas of public fundraising, implementing a strategy which will help us to
achieve our ambitions for growth, focusing on the next 3 years.
The first 6-12 months will require the post holder to lay the foundations for
success: recruiting excellent people to newly created public fundraising
positions, developing fundraising products, stewardship, a calendar of
activities, reviewing management accounts and determining key objectives
and KPIs. Years 2 and 3 will embed the team and expand the offering:
building audiences, acquiring new donors and optimising areas of proven
growth. All work will be data driven and subject to a test, review and refine
approach.
The role is being created at an exciting time for Barts Charity, as a new
funding strategy is implemented and while we undertake an ambitious multiyear, multi-million major gift fundraising campaign which will create public
fundraising opportunities. We are updating our brand and building a new
website which will better engage with our public. Barts Health is also in the
final stages of developing a children’s hospital brand to promote this
remarkable service serving east London communities and creating an
extraordinarily strong fundraising opportunity for Barts Charity.

Key areas of responsibility
•
•
•
•
•

•
•
•
•
•
•
•

Implement new public fundraising strategy
Develop data and financial reporting and management information to gain a clear picture of supporter activity, value and
performance.
Develop new fundraising products and lead the development of key collateral relating to campaigns and propositions
across different platforms and audiences.
In collaboration with the M&C team and Direct Marketing fundraisers, develop direct marketing campaigns (print and
digital) that align with the causes that resonate with staff, patients, families and friends.
Create cross-team delivery plans to ensure that all teams have sight on activity and ensure synergies are built into plans
and work with fellow heads in a highly collaborative way to maximise efficiencies and impact. Work collaboratively with
other teams to ensure that work is delivered.
Oversee accurate management of data and supporter care function.
Lead on the annual budget setting for public fundraising working closely with the finance team and the Director of
Fundraising.
Provide management information for the board of trustees and attend when requested.
Oversee portfolio of events and ensure that growth is data driven and yet ambitious.
Develop legacy marketing acquisition and implementation.
Ensure that all public fundraising activity is compliant with regulatory requirements and fundraising codes of practice.
Ensure that all activity takes place in accordance with key fundraising objectives and Barts Charity’s strategy and core
values.

Person specification

We are looking for someone with:
Requirement
A strong track record in public fundraising including demonstrable success in donor retention and acquisition
A proven track record of implementing change within a community fundraising setting with successful outcomes

Ability to provide leadership and support across the fundraising team and charity

Strong marketing and fundraising background

A proven ability to lead and be part of a team, working collaboratively to maximise results
Sound decision making based on data and awareness of internal and external influences as well as sector
developments

Essential

Person specification – cont’d
Requirement
Strong interpersonal and influencing skills with the ability to motivate and inspire a broad range of
stakeholders
A creative, problem solving mindset with the ability to recognise and act on opportunities

Experience of utilising direct marketing and digital channels to acquire and engage supporters

Motivation to develop a thorough understanding of the work of Barts Charity, our strategic
objectives, values and the ability to articulate our vision and mission with passion
Ability to meet deadlines and targets and adopts a goal-oriented approach to work

Essential

Terms of employment
Salary

c. £60k depending on experience

Contract

Permanent, 5 days per week (37.5 hours),
Hybrid working at present, 3 days at home, 2
in the office, which are currently Tuesdays
and Wednesdays.

Location

Ground Floor, 12 Cock Lane, London EC1A
9BU. We are a fully accessible office.

Holiday
entitlement
Pension
Other benefits

27 days plus bank holidays
8% employer’s contribution, deferred
membership for 3 months
Employee Assistance Programme
Subject to completion of 6-month probation:
• Interest free travel season ticket loan
• Private healthcare insurance (taxable
benefit in kind)
• Social events within office hours

Professional development
At Barts Charity we like to nurture our talent so upskilling our people with continuous training is important to us. We
work hard to make sure Barts Charity is a safe, rewarding and inspiring place to work. We run an all-staff
programme of roughly quarterly training covering both hard and soft skills – recent examples have covered
Unconscious Bias, Being Assertive in the Workplace, Project Management and Presentation Skills.
We also support each staff member with bespoke learning and development opportunities and encourage staff to
identify and raise these with their managers.

Mental wellbeing commitment
We are committed to supporting the mental health of our staff; we seek to provide a supportive culture where
conversations about mental health challenges are normalised and staff can get access to external support services
at any time using our Employer Assistance Programme.

How to apply
Please send a CV and a supporting statement answering the questions
below to Philippa or Tanya at Charity People –
philippa@charitypeople.co.uk , tanya@charitypeople.co.uk by no later
than Tuesday 7 June.
Supporting Statement - as part of our commitment to employment
diversity we are no longer accepting cover letters or personal statements,
but we invite candidates to provide responses to the following questions:

1.

Why do you want to work for Barts Charity? Please reflect on the job
description, the charity’s mission and vision, and draw on your own
experience (300 words)

2.

How will your skills, knowledge and experience enable you to be a
brilliant Head of Public Fundraising at Barts? (400 words)

3.

Give an example of where you have successfully led a team to
deliver income growth. What were the challenges you faced, how did
you overcome them? What was the end result? (400 words)

We are a friendly, diverse and inclusive team and are committed to
having employees that represent all communities. We welcome
applications from people from all identities and backgrounds and we
particularly want to encourage people from under-represented groups to
step forward and apply to work with us.

bartscharity.org.uk
Registered charity no. 212563

